Student Meme Page Turned Personal Brand Lab

= Objective

To validate if a niche meme page could evolve into a credible personal brand while
experimenting with content formats, organic growth strategies, and digital engagement.

~/_Growth Snapshot

Metric
Followers Gained

Avg. Engagement
Rate

Reels Views (Top)
Growth Duration

Content Posted

Result
5,000+ (Organic)

8.2%

42K+
4 months

90+ pieces

@ Strategy Breakdown

Pillar
Content Format
Niche
Voice
Experiments Run
Content Calendar

Community Building

EX Content Types

Actions Taken
Memes, Reels (Skits), Carousels, Stories
College life + Marketing gyaan
Humorous, self-aware, yet insightful
Hashtag A/B testing, time-based reel testing, engagement CTAs
3 Reels/week, 2 Carousels/week, Daily Story Polls

Replying to every comment, story interactions, meme
submissions



Format

Description Tool Used

Reels Skits on student & creator life InShot, CapCut

Carousel Personal branding tips + meme jokes Canva, Figma

S

Memes Trend jacking + relatable hustle jokes Instagram

native
Stories Daily polls, Q&As, shoutouts IG Stories
¢ Experiments + Learnings
Experiment Hypothesis Outcome
Posting at 11am vs 8pm Evening will yield more 8pm had 1.7x better reach
engagement

Branded meme vs plain Branded would hurt virality Both performed equally if
meme funny

Carousels with hooks vs Hooks lead to more shares Hooked carousels = 4x saves
info

Using niche hashtags Would boost discovery 2x reach compared to general

tags

%% Qutcomes

e Created a testbed

to explore content virality and organic growth.

e |Learned storytelling, content consistency, and creator-brand integration.

e Built a loyal community of 5K+ students and early-career professionals.

e Framework now reused to mentor others in building their niche pages.
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